


Introduction 

After emerging into the digital landscape in 2012, HTML5 has 

grown from a promising industry buzzword to the new standard 

for banner ad creation among agencies and designers. The shift 

to HTML5 prominence came quickly after Google and Mozilla 

announced that their Chrome and Firefox browsers would stop 

playing various Flash content, leaving ads created in Flash at risk 

in the marketplace. 

This shift has created a new and unexplored world for many 

designers, developers and any ad agency that previously relied 

on Flash and must now adapt to using HTML5 for banner ad 

creation. 

The end result of using HTML5 to create banners will ultimately 

be a very positive thing for brands, agencies and publishers as it 

will make it easier to market to multiple screens. But in the 

meantime many designers may need a guide to HTML5 best 

practices, tools and tips. While HTML5 and the standards that 

will shape its use are still in flux and are continually evolving, this 

e-book can provide a current overview of best practices in

creating HTML5 banner ads.
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About the 

AUTHOR 

Yoni Levy is no stranger to HTML5. As VP of 

Business Development and Advisory Board 

member for Sparkflow, Yoni helped provide 

the market insights in HTML5 design to make 

the cloud-based start-up one of the most 

sought-after platforms for the multi-screen in 

the rich media ecosystem. As Managing 

Director of Digitaland, Yoni and his team helps 

agencies use HTLML5 development to bring 

engaging rich media solutions to some of the 

world's biggest brands. 
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Let's start at the start 

what's different 

with HTMLS? 

The key difference in HTML5 banners is that the creative 

assets for the ad are not compressed into on file like with flash. 

Everything needed for the creative must be complied and 

included in the final package delivered to the publisher so that 

the HTML5 banner will open like a web page. 

That's why it is essential to understand your publisher's ad 

serving specifications prior to building your Creative (and know 

that these specifications are continually evolving.) 

Many publishers still follow the past IAB recommendation of 

35KB (compressed) Initial Load for the Creative and lOOKB for 

total Creative size, but larger 200KV total Creative size is 

expected to be the norm. 

'' 

Regardless if guidelines allow for larger 

Creative sizes in the future, currently 

designers must be extremely careful in 

how they create banner ads to avoid 

producing such a large total size that 

the Creative can't load effectively. 

That means all assets should be 

packaged and accounted for in the 

final .zip file size, including the Enabler, 

JavaScript, CSS and other image files. 

The code in the .zip file should have 

relative references, not absolute. 

All assets should be 
packaged and 

accounted for in the 
final .zip file size, 

including the 
Enabler, JavaScript, 

CSS and other 
image files.

Note about Mobile: 

Note that in mobile apps, HTMLS banner ads are segregated away from other content by using a 

WebView that contains only the HTMLS ad file. HTMLS banner ads that are served into this Web 

View lack the ability to interact with the actual application. Tools like the IAB Mobile Rich Media 

Ad Interface Definition (MRAID) solution can enable better communication between the 

banner ad unit and the mobile app. 
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Compressing code 

To optimize the way your HTML5 banner creative 

is coded: 

• Use efficient & compact JavaScript,

• Take advantage of CSS techniques (CSS3 if possible)

• Use global class-names instead of repeating in-line styles for

each tag

• Minimize your code whenever possible to reduce final size

When you compact your code, it is recommended to use a 

YUi-based library, like http://refresh-sf.com/yui/ 

Shrinking images and assets 

Images and other assets can add a great amount of weight to 

your final Creative package; so first consider whether an image 

is even necessary. Some image elements may be replaced with 

CSS styles. For example, color doesn't need to be an image if it 

can be created in CSS. 

Below are suggestions and resources for reducing the number of 

images in your creative and for optimizing the images you need. 

• Replace GIF, JPG, and PNG with SVG (Scalable Vector

Graphics). GIF, JPG, and PNG images are pixel based

("raster") and have larger sizes. SVGs are point-to-point

based graphics ("vector") and can greatly reduce file size.

• Compress the image. If a pixel-based image is required,

compress it as much as possible while preserving quality. 

Photos hop's Save For Web is a familiar way to do this.

Other free tools for compressing images and assets include: 

· TinyPNG

· TinyJPG
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sales@digitaland.tv 

+1305-709-0737

3250 NE 1st AVE suite 305 

Miami FL 33137 
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